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- = T — Help recognize pest control's “Titans of Industry” who Indust

PROFESSIONAL have advanced the industry by setting professional

standards, educating their peers and developing
innovative products.

DATE: October 21, 2024
ATTENDANCE: 120+
LOCATION: Denver, CO
FORMAT: Black-tie attire | Cocktails | Banquet awards ceremony

The PMP Hall of Fame is open to anyone — working or retired,

living or deceased — who helped shape and advance the pest management
industry.

PMPHALLOFFAME.NET

Induction into the PMP Hall of Fame represents the pinnacle of the pest management
industry. When the opportunity to support it arose, | was all in. Who wouldn't want to
tether their brand to the industry’s premier recognition event?
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Sponsors Receive

Up to four invites/seats to the PMP Hall of Fame awards banquet the year of
the sponsorship.

Recognition 24x7x365 on www.pmphalloffame.net, a portal featuring coverage
of past annual induction ceremonies as well as photo slideshows and profiles
of every inductee since the PMP Hall of Fame launched in 1997.

Recognition in news announcements — in PMP’s The Buzz e-newsletter, on

www.mypmp.net, in print and digital editions, and on www.pmphalloffame.net —

unveiling the inductees. HaVearink
on

- . ) . . PMP Hall of Famer
Recognition in PMP’s September PestWorld issue featuring the annual PMP Hall of Fame Stanley 7. Baker

Preview special section comprising profiles on each inductee.
Recognition on signage at the event.

One full-page ad in the PMP Hall of Fame awards banquet program to congratulate
inductees. (Ad specs: 5.5 inches x 8.5 inches. Add 1/8 inch on all four sides
for full-bleed ads. Live copy must be 1/4 inch inside the trim on all four sides.)

Recognition in the event’s video presentation featuring photos throughout each
inductee’s life.

Recognition in post-event coverage in PMP’s The Buzz e-newsletter, on
www.mypmp.net, in print and digital editions and on www.pmphalloffame.net.
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